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Problem / Question 

I aim to evaluate the public’s evaluations of The 

United States Government, with a concentration on 

Congress and its interworking’s. 

Hypothesis 

I hypothesize that Americans who consume a great deal of news from the 

modernized mass media will be more likely to cognitively evaluate 

Congress negatively but emotionally evaluate Congress positively. 

Gaps in the Literature/Research Question 

Why is overall trust in government declining? 

 

Are there survey questions that measure a respondent’s emotional and 

cognitive evaluations towards Congress? 

 

Does the media have an effect in emotional or cognitive evaluations of 

Congress? 

John R. Hibbing and Elizabeth Theiss-Morse Theory: 

Research Design 

The Media 

New variable 
that was not 
originally 
studied. 

Internet 

Has an older 
demographic 

of users. 

Newspaper 

No 
correlation 
for trust. 

Radio 

Deemed as 
the most 

influential. 

Television 
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Results & Findings 

Cognitive and Emotional Evaluations of Congress 
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The nature of political news as presented by the mass media in the 

modern United States is such that it affects people's emotional 

reactions more than their cognitive evaluations of political actors and 

institutions  


